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Kotkamills CEO Markku Hämäläinen is pleased about the collaboration with Lavazza 
Professional: “We share a goal to substantially increase recycling” 

Kotkamills, a manufacturer of fully recyclable barrier boards, has signed a significant collaboration 
agreement with Lavazza Professional.  

As a result of the collaboration, Lavazza Professional is announcing today the new KLIX Eco Cup™, a 
special  eco-friendly cup made from Kotkamills’ ISLA® food service board, available from February in its
KLIX® in-cup vending machines, which serves the workplaces across Europe. 

“We are pleased about the collaboration with Lavazza Professional. The company is a frontrunner in 
bringing eco-friendly solutions to the beverage vending sector, and they are ambitiously striving to 
implement a model of sustainability that responds to the challenge of reducing plastic in the next couple 
of years. This kind of collaboration partner is ideal for us,” elates Kotkamills CEO Markku Hämäläinen. 

The barrier property of the Kotkamills’ food service board is based on a water-based dispersion coating, 
eliminating the need for a separate polyethylene (PE) coating. Therefore, the cups do not have to be 
processed at a recycling plant – instead, they are recyclable with normal paper waste, like office paper. 

“We share a goal of deeply rooting the eco-friendly way of thinking and to substantially increase 
recycling,” says Hämäläinen.  

Last week Kotkamills announced collaboration with the Norwich City Football Club, which plays in the 
English Premier League. Teemu Pukki, a forward on the Finnish national team, plays for Norwich City 
FC, which announced that it will replace single-use plastic cups with the eco-friendlier alternatives 
starting next season. 

“In Great Britain an active discussion on restrictions and legislative actions reducing the use of single-
use plastics is ongoing. It is great to have partners who are moving towards a more sustainable era by 
using recyclable fibre-based products instead of single-use plastics,” Hämäläinen notes.  

Further information: 
Markku Hämäläinen, CEO, Kotkamills Oy 
tel. +358 40 721 0548 (available for interviews starting at 16.00 EET) 
markku.hamalainen@kotkamills.com 

About Kotkamills 
Kotkamills, located in Finland, is an experienced and responsible global partner, manufacturing innovative products created from 
wood, a renewable natural resource. Our range of sustainable products includes food safe consumer boards, the high-quality 
saturating base kraft paper Absorbex®, and ecological wood products. The fully recyclable AEGLE® and ISLA® boards, produced 
since 2016, were complemented in 2018 with water-based dispersion barriers replacing plastics used in packaging and food 
service applications. All our products are environmentally friendly, recyclable and safe to use. The versatile use of ISLA® Barrier 
Boards is expanding to a vending machine application in co-operation with Lavazza Professional.  
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About Lavazza Professional: 
Lavazza Professional is part of the Lavazza Group and home of popular vending brands such as KLIX® and Flavia®. Lavazza 
Professional is a leader in vending, operating in Europe, North America and Japan, with offices based in the United Kingdom, 
France, Germany, North America and Japan and several production plants across all the geographies. 
 
About Lavazza Group 
Established in 1895 in Turin, the Italian coffee company has been owned by the Lavazza family for four generations. Among the 
world’s most important roasters, the Group currently operates in more than 140 countries through subsidiaries and distributors, 
with 64% of revenues coming from markets outside of Italy. Lavazza employs a total of over 4,000 people with a turnover of € 
1.87 billion in 2018. [In its financial statements at 31/12/2018, for the first time Lavazza Group has stated its income and equity 
values according to international accounting standards (IFRS)]. 
 
Lavazza, one of the world’s 100 most reputable brands according to the Reputation Institute, is now the ninth business globally 
for Corporate Responsibility in the 2019 Global CR RepTrak ranking, taking the top spot in the Food & Beverage sector, and the 
Italian business community. Lavazza created the concept of blending — or in other words the art of combining different types of 
coffee from different geographic areas — and this continues to be a distinctive feature of most of its products. The company also 
has 30 years’ experience in the production and sale of portioned coffee systems and products. It was the first Italian business to 
offer capsule espresso systems. Lavazza operates in all business segments: at home, away-from-home and office coffee service, 
always with a focus on innovation in consumption technologies and systems. 
Lavazza has been able to develop its brand awareness through important partnerships perfectly in tune with its brand 
internationalization strategy, such as those in the world of sport with the Grand Slam tennis tournaments, and those in the f ields 
of art and culture with prestigious museums like New York’s Guggenheim Museum, St. Petersburg’s Hermitage State Museum 
and Melbourne’s National Gallery of Victoria. 
Companies that form part of the Lavazza Group include France’s Carte Noire and ESP (acquired in 2016 and 2017 respectively), 
Denmark’s Merrild (2015), North America’s Kicking Horse Coffee (2017), Italy’s Nims (2017), and the business of Australia’s Blue 
Pod Coffee Co (2018). At the end of 2018, following an acquisition, the Lavazza Professional Business Unit was created, which 
includes the leading Office Coffee Service (OCS) systems Flavia and Vending brand KLIX®  
 
 




